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We spoke With over 200 insurance executives

What 
DepartMent 
Do theY 
coMe FroM?

ANAlytiCs  20%

BusiNEss iNtElligENCE / iNsights  12% 

sErviCE ProvidEr  12%

MArkEtiNg  9%

ACtuAriAl  7%

dAtA  6%

sAlEs  6%

uNdErwritiNg  5%

ClAiMs  5%

FiNANCE/BusiNEss sErviCEs  5%

tEChNology/ArChitECturE  4%

PriCiNg  4%

CustoMEr sErviCE  4%

FrAud  1%
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5%
FrAud

Which Function 
has the Most 
to beneFit FroM 
analYtics?

20%
uNdErwritiNg

17%
ClAiMs

16%
PriCiNg

$

11%
sAlEs

$$$
8%

CustoMEr 
sErviCE

9%
othEr

?

14%
MArkEtiNg
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hoW Does analYtics 
rank Within Your 
organisation’s 
priorities right noW?

20%  
of respondents 

called it the most 
important investment 

for the future.

75%  
of respondents 

name it one of their 
key projects

50%  
of respondents 

feel that analytics will be the 
BiggEst disruption in the 
insurance industry in 2016

2020

UrGeNT
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Who is the coMpanY 
With the greatest 
potential to Disrupt 
insurance in 2016?

What stage oF the 
analYtics journeY 
are We?

google 

Progressive 
ACE gEiCo

liberty Mutual
Marsh Aig
state Farm

innovators
Policy genius

Everledger
iot start ups

of respondents are at 
the stage of optimizing 
capabilities and assessing roi

of respondents are in strategy 
design or implementation

are still deciding whether 
analytics is worth investing in!

23%
67%
10%
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the 3 biggest challenges to 
analYtics iMpleMentation

are You able 
to prove roi 
FroM analYtics 
investMent Yet?

internal data quality 42%

Applying analytics insights 
to overall strategy 41%

overcoming  
organisational  
silos 38%

Other Challenges:
integrating different technology systems  33%
Modernising legacy systems  31%
integrating internal and external data  29%

Finding suitable talent for your team  23%
Data ownership and governance  22%
sourcing external data  15%
Data privacy  7%

only a quarter of executives 
surveyed (26%) are already 
seeing significant roi.

Half of respondents are 
either about to, or just 
beginning to see roi

A whopping quarter of 
respondents won’t see  
roi for some time.

$$$

$
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“I am confident that within 2 years my organisation  
will gain significant value from analytics investment” 

88% of respondents

telematics

third Party data

Predictive underwriting 

solutions
IBM Watson

customer retention

data Warehousing

Machine learning
data visualization

artificial Intelligence

skills and staff

data Mining

text analytics

break the bank:  
iF You haD unliMiteD 
buDget to spenD 
on one analYtics 
solution, Where 
WoulD You invest?
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Contact us:
emma Sheard
Head of Projects, Financial Services
FC Business intelligence
toll free: 1 800 814 3459 Extn: 4349
t: +44 (0) 207 422 4349
E: esheard@fc-bi.com

Conference & Networking Event: 14 & 15 March 2016, Chicago

reimagine your analytics strategy – use your data to Full Potential, create 
a data-conscious culture and apply Innovative Modelling techniques
the 3rd Annual insurance Analytics usA summit is the best place to gain new insights on how 
to transform the way your organization utilises analytics and learn from the experts on how to 
prepare your organization for analytics success, including:

1. Become an Analytics Powerhouse: gain executive buy-in for analytics implementation, build 
a team to use effective analytics to solve business critical challenges and create a culture of 
data-centricity throughout the organisation

2. effectively Use New and external Data: how to drive actionable insights from the explosion 
of big data and new data sources including telematics, social media, text and more, there is the 
potential to

3. Use Your Internal Data to Fullest Potential: integrate data from disparate sources from across 
the organization to develop a 360degree view of the customer, glean insights for application 
through underwriting, pricing, marketing, claims, resource management and fighting fraud.

4. Transform Your Product Lines Using Analytics: how to embed analytics throughout 
underwriting and pricing to optimize products and improve profitability at each stage of the 
value chain through accurate risk assessment

5. All eyes on the Customer: develop a 360degree view of the customer, design and deliver 
an exceptional customer experience and effectively use segmentation and personalization to 
improve customer lifetime value


