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 HOW BRANDS ARE
TACKLING MOBILE
IN 2015
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Mobile has changed how consumers engage with
brands. Consumers expect to be served in the

channel of their choice and increasingly this is mobile.
Companies have the opportunity to create one-to-one
relationships. But many companies are squandering this
opportunity while others are damaging their brand by
using mobile incorrectly.

We asked 100 senior executives from across the
mobile industry (including brands, MNOs and device
OEMEs), about their big mobile challenges and what
they see as the key trends for 2015.
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1. IN YOUR OPINION, WHERE DO YOU SEE THE MOST GROWTH IN
MOBILE RIGHT NOW?

18.4% . Mobile Payments/banking
16.8% . Wearables
12.8% . Mobile Health/wellness

8.4% . Mobile Advertising
Mobile Analytics

L

Connected Car
Connected Home
Mobile Enterprise
4% [ Mobile Gaming
Connected Retail
Connected TV
Smart City

Connected Manufacturing

Other
WHAT DID THE COMMUNITY THINK IN 2014?
Mobile-wallet
35.4%
Mobile
Wearables Advertising
14.3% 9.7%
Connected Indoor
Cars Location
Everythin o
asva sérvlicg 4.0%
. Smart Distance
1.4% Other Mobile Metering learning

Health

Connected
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2. IS YOUR ORGANISATION CURRENTLY DEVELOPING ITS
MOBILE PRODUCT FOR WEARABLE PLATFORMS?
16.3% 22.47%,
NOT SURE YES
14.3%
oS 46.9%
But we are NO
planning to in the We have
next 6 months no plan to

3. ARE YOU CURRENTLY DEVELOPING YOUR MOBILE
APP FOR MARKETS OUTSIDE OF YOUR HOME COUNTRY?

49% 3.1%
YES NO

No, but we are planning
to in the next 6 months

38.8%
NO

We have no plans to

develop outside our 9.2%
home country NOT SURE

The Open Mobile Summit San Francisco 2015
http://openmobi|emedia.com/san-Francisco/



Py :'.. ¢ Mobile Product and Marketing Trends 2015
° .'.O e n November 9-10th,

®ee m O bi le SU m m it Mission Bay Conference Center

4. HOW STRATEGICALLY IMPORTANT ARE THE FOLLOWING CATEGORIES
OF DIGITALTECHNOLOGIES FOR YOUR ORGANIZATION?

- Mobile tech for: customer engagement

Data mining and analytics

Cyber security

Cloud computinég

Internet of things

: Socially enabled: business processes

Battery and pové/er tech

Wearables com|::5uting

Robotics

3D printing
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HOW CRITICAL WOULD YOU SAY THE FOLLOWING TECHNOLOGIES

ARE AT CREATING A COHESIVE CUSTOMER JOURNEY?

Mobile Applicat?ons

Marketing Analgltics

. Content Management

- Predictive Intelligence

. CRM Tools

. Marketing Automation

- Collaboration Tools

- Social listening tools
© Social publishing tools
- Enterprise reso@rce planning soft\gvare
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NOT SURE
2%
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4-10 People 10-20 People 20+ People
11.3%

1-3 People
45.33% 30.2% 13.2%
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8. HOW WOULD YOU DESCRIBE THE APPROACH

TO YOUR MOBILE ADVERTISING STRATEGY?

N

10.5%

7.4% 29.5%

. - Mobile is integrated with our other
We use mobile campaigns as a . . . e
)@ @'y «O4 media campaigns (print, TV, online) in
standalone activity within our e
) our overall advertising strategy
advertising strategy

We use mobile advertising
on an ad-hoc basis

32.67% 22.1%

Experimental - It is early days and we
] ; y g [ Not sure
are still learning with mobile advertising

9. HOW DO YOU EXPECT YOUR MOBILE ADVERTISING

BUDGET TO CHANGE DURING THE NEXT TWO YEARS?

. Decrease by less than 50%

26.67%

. No Change

. Increase by more than 50%

. Increase by less than 50%
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10. WHAT HAVE BEEN THE OBJECTIVES OF
YOUR MOBILE ADVERTISING ACTIVITIES TO DATE?

Increase

44444 Drive sales
896 in general
58.9% 37.8%
Increase brand Support for specific

awareness

44.47,

promotions Customer relationship

20% marketing
26.7%
Other

11. HOW ARE THE FOLLOWING CHALLENGES IN MOBILE ADVERTISING
IMPACTING YOUR BUSINESS (FROM A BRAND/BUYER PERSPECTIVE)?

Lack of global, mass market inventory beyond SMS RANKING OF 1-8

Lack of standardized advertising units

8 being 'severely impacting’

Privacy issues

Lack of agency expertise in mobile advertising

Limited opportunities for creativity

Difficult to create mobile rich media/video ad creative

Device operating system fragmentation

Lack of standardized metrics

1 2 3 4 5 6 7 8

o
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12. WHAT IS THE MOST IMPORTANT RECENT

DEVELOPMENT IN MOBILE ADVERTISING?

26.7%

30% ................ ‘ .................................................................................

25% + ..............................................................................

20% 1000050000000020000000000000000000000000000000000000

14.4%

10%

5% - Y
- 17.8%

5%

. Programmatic buying
. Mobile native advertising

. Responsive design
Other

. Real-Time bidding

. HTMLS mobile rising stars
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